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Abstract 
The aim of this research is to analysis the usage of online banking among customer. Online 
banking is the method which currently use by customer. This research to know the usage and 
the benefit of online banking. The study provides the evidence from other articles.  
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1. Introduction 
Online bank is one of the methods of banking in which transactions are conducted 

electronically over the internet. Online banking also known as internet banking or web 
banking. This method is help user to ease their daily such as to buy online, make 
payment and so on. The user can use online banking by browse the bank website either 
through mobile application. Online banking offers customers every service traditionally 
available through a local branch for example deposits, transfers and also online bill 
payment.  

There are advantages and disadvantages the usage of online banking. For example 
of advantages is online banking is fast and efficient which are fund can transfer to 
another account instantly. Users also can check their balance or their financial activity. 
Meanwhile disadvantages is online banking requires a computer or devices and internet 
too to access. Nowadays, the usage of online banking quite important to everyone. 
According to Ali (2015) the usage of online banking is give satisfaction to customer. 
Mostly the customers are registering their online banking and accepted this method as 
one of initiative. This shown, the use of this method should be adopted by user for ease 
their daily business.Based on study by Merad & Mohammadi (2016), they mentioned 
online banking offer efficient management and the usage of online banking will affect 
the market. The use of online banking is useful and can stronger relationship between 
customer and bank.  

The aim of this paper is to review previous study on the usage of online banking 
Online banking can be use any time, any place as long as we have internet access and 
the customer have register with bank to have online banking. 

 
2. Literature Review  

This research is expected to analyze the usage of online banking and the 
advantage of online banking. From this study, research can enhance their knowledge 
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2.1 Investment 

Based on study by Loureiro et al (2014) they said that online banking are provide 
an information related benefit includes how to access, how it work also how the user 
can manage their bank account at any time and any place. They were mentioned about 
the access customized information content enabling consumer to make investment and 
make decision which involve financial. In this article mentioned, with online banking 
customer can using different banking services from bill payment to making investment. 
From this customer will adopt technology and reduce dependencies to from bank 
employee. This usage are quite different from others researcher. According to Ofori et al 
(2017), the continuous uses of online banking are because their faiths against the bank 
institution one of the reason they still use online banking in long-term.  

Maintain trust between customers is vital to make sure of customer’s satisfaction. 
Ofori et al (2017) also mention in their article that online banking transactions are low 
risk. This may be reason the usage of online banking is investment. From this point, I’m 
can conclude one of usage of online banking is investment which in order to earn a 
profit and can earning the profit as much we invest. Online banking not only ease 
customer but also give benefit to customer. From investment customer can improves 
spending habit which they can control the expenses. The study about investment should 
be more aware by researcher.   
 
2.2 Cashless  

According to Arora & Sandu (2018) the use of cashless is widespread. With the 
using of bank card we do not need to carry much money to any place. Cashless refers 
to using digital form of payment instead of cash for expenses or transactions. They also 
mentioned in their article that to get a good economic it should focus to cashless too. 
This because, with cashless we can prevent overspending. Based on my found, using 
physical cash instead of a card more risk to spending more. With cashless customer 
can saves money and time because of bank can reduce their cost and they do need 
many employees. Other than that, less cash mean more data. I was found which from 
the cashless transaction to improve and save paper.  

However, based on my study not many authors are talked about cashless. There 
are only certain talked about this. This show that, the term of cashless are not relevant 
to relate with usage of online banking. The term cashless which relate with online 
banking still new. Maybe in future this term will be aware by other researcher. 
 
2.3 Flexible 

Based on study Chen (2013), internet banking is flexible. The customer can use 
this service anytime, anyplace and when they want to. Other than that, online banking 
very useful and help in managing customer’s finances effectively without the constraints 
of time. With online banking, bankers more alert about customer privacy such as pin, 
transaction information and so on. From the research by Chen (2013) found that the use 
of online banking are increase from years to years for example, the number of customer 
are increase double since 2004. There is 66 percent customer use online banking for 
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paid their bill online. It more easily, save time and effective than need to go to bank and 
paid at counter. Besides have flexible usage, security is banker priority. Banker is 
concern about customer’s private information. 

According to Raza (2015), the reason why the usage of online banking is flexible 
because it convenience and have flexible operating hour. By this, it may attract more 
customers to use it. Customer easy to attract with something easy going and helpful. 
That why many customer choose to using online banking.  
 
 

Table 1.Analysis of Review 
 

Authors Investment Cashless Flexible 

Firdous & Faroqi  (2017) 

 

    

Loureiro et al (2014)  

  

  

  

Ramon et al (2016)  

  

 

  

 

Esterik & Raaij, (2017)  

    

  

Levy (2014) 

 

    

Chen (2013)  

  

  

  

Raza et al (2015)  

  

  

  

Arora & Sandhu, (2018)   

  

 

 
 
3. Conclusions 

The main purpose of this research is to analysis the usage of online banking 
among customer. Most of the previous findings have a similarity among themselves. For 
example, they found one of usage of online is investment. There is not only one person 
but there are six studies who talked about investment while there are also talked about 
cashless and flexible of online banking.  
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