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Abstract 
The purpose of this research is to identify the impact of digital publication towards traditional 
publication. This research was based on observation and finding from previous studies. As a 
result, the study reveals that the three main impacts of digital publication consist of impact 
towards publisher organizations, reading habit of the readers and impact towards perspective of 
traditional and digital publication. This article consists of reviews of the three main impacts and 
table analysis of the research gap related to these studies.  
Keywords: digital publication, Traditional publication, impact, readers, students, electronic 
devices 
 

1. Introduction 
Nowadays, technologies have given big influence in all aspect includes 

publishing industry. The born of digital publication is a prove of influence technologies in 
the publishing industry. The digital publication can be defined as electronic format 
production, layout or publication reading material in the digital world. For example, e-
books, e-magazines. e-journal and etc. These products of digital publication have given 
big impact towards traditional publications. The traditional publication can be stated as a 
printed format of publisher products such as books, magazines, newspapers and etc. 
These traditional publications have been in the industry and use for a long time across 
the history of humanity.  

Based on the previous studies, there are several impacts of digital publication 
towards traditional publication including impact towards publisher organizations, reading 
habit of the readers and impact towards perspective of traditional and digital publication. 
The aim of this study is to identify the impact of digital publication towards traditional 
publication. In order to achieve this objective, this research focuses on three main 
impacts which is impact towards publisher organizations, reading habit of the readers 
and impact towards perspective of traditional and digital publication.  

To conclude, the finding shows digital publications has given big impact towards 
traditional publications in sales of publisher organizations. The factor such as electronic 
devices usage, flexibility time, price, and others has given huge impact towards sales of 
publisher organization and traditional publication. 
 
2.  Literature Review  

The aim of this research is to identify the impact of digital publication towards 
traditional publication. This research focuses on three main impacts which is impact 
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towards publisher organizations, reading habit of the readers and impact towards 
perspective of traditional and digital publication. 

 
2.1. Publisher Organization 

The existence of digital publication has made a huge impact towards publisher 
organization. There are two main impacts that have been focused in previous studies, 
which is: 

 
2.1.1. Changed of business model 

The digital publication has made different in the publishing industry. According to 
José et al, (2014), the migration format from printed to digital need to be made for 
publisher survive in the publishing industry today. The research also stated that the 
migration and change of business model are effects from the technology tools and 
demand form new generation readers. Nowadays, people use mobile devices and tools 
in their daily life. Kolle et al, (2018), stated that the technologies change the business 
model and platform for publication. A new platform for reading is been made to fulfil the 
need of readers such as Kindle, book share, Raz-kid, Amazon rapids and etc. Kindle is 
the most famous platform among reader because it eases to use and have many 
interesting features (Wang et al, 2016). 

However, even the digital publication gets high demand; the traditional 
publication still has its own demands among the reader. According to José et al, (2014) 
traditional publication still relevant among readers even it did not get high demand 
compare to digital publication. As a solution, Kolle et al, (2018), suggest the publisher 
organization to make same title material in both printed and digital format. It was 
supported in studies from Park, Sung & Cho, (2015) that stated to maintain the 
publisher organization in the publishing industry, they need to fulfil readers need either 
in the printed or digital publication. 

 
2.1.2. Sales 

The digital publication has made an impact towards sale of the publisher. In 
2012, the sale of traditional publication has been decreased compared to 2010 (José et 
al, 2014). In the festive, book the printed sale also getting low (Rao, Tripathi & Kumar 
(2016). According to Maria, Cristina & José (2014), the low sale occurs because the 
digital version is made with the same title printed format. Percy, (2013) state that reader 
or user like to purchase it via online and in digital format, rather than find and buy it at 
the bookstore.  

However, even the sale of digital publications is high; in academic, the sales are 
low. One of the factor low sale in academic is the price of the printed format are cheaper 
than digital format (Khalid, 2014). Besides that, Young et al, (2014) stated that the 
awareness and lack of use digital format such as e-books and e-journal among students 
make the difference in sale. The other factor that contributes to low sale of digital 
publication is the digital format are not the main priority for reading and knowledge. 
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Students only use digital format just for a quick answer and solution for a certain 
problem (Bringula, 2017). 

2.2. Reading Habit 
Based on my reading, there are impacts of digital publication towards reading 

habit among the reader. The impact towards reading habit can be divided into three 
categories: 

2.2.1. Reading Duration 
Based on the research Fojtik (2015), reader often to read in a short period for the 

digital format.  It stated that the duration most reader take is 10 to 30 minutes. 
According to Wang et al, (2016), the short period in reading occurs because of the 
factor of comfortable eye, uninteresting content, limitation information and etc. For 
example, an e-magazine that did not colourful or uninteresting, will not attract the reader 
to read the materials. Furthermore, students read digital publication such as e-books 
and e-journal in short period because they only need quick answer and solution only 
(Khalid, 2014). However, in studies Evans et al, (2017), it stated that children and 
parents will take a long period in reading. It happens because the materials for children 
are interesting and can help them easy to learn from digital format rather than printed 
format. Parents help the children to understand the content and help them through the 
learning process.  

 
2.2.2. Platform for reading 

In the 21st century, electronic devices such as mobile phones, tablets, computers 
and etc. are important thing for people. All this device, change the reading habits among 
the reader. According to Wardhani, Sabana & Adriati (2015), the digital format can only 
be accessed and read by electronic devices. Readers have changed from reading in 
printed format to digital format. Besides that, the usage of electronic devices and 
reading platform such as kindle, help user easy to find materials they need. Wang et al, 
(2016) stated that a new platform for reading helps them to read anywhere and anytime. 
However, the change platform also gives some disadvantage to the reader. In studies 
Park, Sung & Cho (2015) stated that several factors such as viewing experience, 
perceived mobility, perceived behavioral control, skill and readability will effect the user 
to use digital platform for reading. The result from the research present, most of the 
reader are not comfortable to read using electronic devices. Chen, Yen & Peng (2017) 
stated the difficulties to read via electronic devices are effect from reading habit of 
reader that used to read printed format. When they need to change to digital format and 
used electronic devices, it makes them not interest and not comfortable to read the 
materials. 
 
2.2.3. Time Slots 

According to Wardhani, Sabana & Adriati, (2015), it stated that the reader will 
have their own time to read such as between lunch hour, before sleep, early morning 
and etc. According to Park, Sung & Cho (2015), time for reading is related to materials 
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reader read. For example, the reader will read leisure material in free time rather in 
study time. The difficulties content will need more time to read., find the change reading 
habit for reading also one of the impacts of digital publication. The electronic devices 
make it easy for the user to read at anytime and anywhere. It also stated that time for 
reading become flexible with help from the electronic devices. Studies from Goertzen & 
Bakkalbasi, (2016) show that the reader will read when they have free time and they will 
choose leisure materials such as e-magazines or e-newspaper. 

 
2.3. Perspective 

Based on the previous studies, it stated that the digital library has given impact 
towards perspective of people. There are two main categories has been studies, which 
is: 
 
2.3.1. Student 

There are many studies that design for students to investigate their perspective 
towards traditional and digital publication. In studies by Ariffin & Bakar (2013), it stated 
that students are less aware of digital format such as e-book and e-journal platforms 
provide by University. Many factors lead to less awareness and use of digital 
publication. The factors stated by Goertzen & Bakkalbasi (2016) such as the use for 
education, cost of the materials, need of subjects, the relevant and update knowledge, 
and etc. One of the previous studies finds that different courses and subject takes by 
students will give an impact towards their perspective in the digital publication. As a 
result, from studies Maria, Cristina & José, (2014), it finds students of experimental 
sciences, technical and health courses will prefer reading e-books, while students of 
social sciences, law, and humanities will prefer to read printed format books. In the 
other studies Khalid (2014), it stated that students from junior students will have more 
aware of digital publication rather than senior students in the university. As a 
conclusion, most studies agreed that students are preferred to use the printed format in 
their study and use digital format to find additional information and a quick answer.  

 

2.3.2. Academic Library 
An academic library is one of the source information for students. As for digital 

publication provide in the library has been limited with the budget given (Wang et al, 
2014). It makes the academic library cannot afford to purchase and subscribe to many 
digital publications such as e-book, e-journal etc. According to Percy, (2013), the 
changing perspective needs for the academic library to promote the digital publication 
among students. The promote and method must be efficient and if not, students will not 
use the digital publication provides by the academic library. Besides that, the library 
needs to improve its service and update their collections in the digital publication 
(Guthrie, Parker & Dumay, 2015). Young et al, (2014), support it with the finding shows 
user are not satisfied with the services and collection that provide in the academic 
library. In the finding also stated the solution for satisfied the user and promote the 
digital publication such as provide unlimited access, provide electronic devices in the 
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library, update the reading materials, and librarian can help new students to use and 
manage the digital publication. 

 
3. Analysis of Review 

Based on Table 1, it presents the number of previous studies on the impact of 
digital publication. In the previous studies, most of the researcher was focused on 
impact in publisher organization especially in the impact of sales. However, there was 
limited study focus on impact towards reading habit especially for impact on time slot. 
As a conclusion from Table 1 analysis, we can choose, select and focus on a particular 
topic in the future study. 

 
Table 1. Research gap on the impact of digital publication. 

 
 
 
 
 
Authors 

 
 Publisher 
Organization 

 
 Reading Habit 

 
 Perspective 

 
Changed 
of 
business 
model 

 
Sales 

 
Reading 
Duration 

 
Platform 
for reading 

 
Time 
Slots 

 
Student 

 
Academic 
Library 

Chen, Yen & 
Peng (2017) 
 

   /    

Ariffin & Bakar 
(2013) 
 

     /  

Wang et al, 
(2016) 
 

/  / /   / 

Rao, Tripathi& 
Kumar (2016) 

 /      

Percy (2013) 
 

 /     / 

Fojtik (2015) 
 

  /     

Goertzen & 
Bakkalbasi 
(2016) 
 

    / /  

Evans et al, 
(2017) 

  /     
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Khalid (2014)  / /   /  

Wardhani, 
Sabana & 
Adriati (2015) 
 

   / /   

Maria, Cristina 
& José (2014) 

 /    /  

Park, Sung & 
Cho (2015) 

/   / /   

José et al, 
(2014) 

/ /      

Guthrie, Parker 
& Dumay 
(2015) 

      / 

Kolle et al, 
(2018) 

/       

Young et al, 
(2014) 

 /     / 

Bringula,(2017)  /      

 
 

4. Conclusions 
In this paper, it has discussed the impact of digital publication towards traditional 

publication. It also stated the three main impact of digital publication which is the impact 
on publisher organization, reading habit and perspective. The impact has explained in 
details such as the effect of electronic devices towards the publisher, the factor that can 
influence reading habits and the perspective among students and academic library 
towards digital publication. 

Besides that, this article also stated the analysis table for previous studies on the 
impact of digital publication. Based on the table, it can be concluded that there are 
limited studies on impact towards reading habit especially for time slot impact and the 
most focus studies were on impact towards publisher organization.  

As a conclusion, this research is important in developing a research framework 
and also can help decide to focus on a particular topic for future study. 
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