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Absract. The aim of this paper is to evaluate and discuss the impact of online 

business among society. This paper is important to evaluate how online busi-

ness impacts toward society performance.  From the previous study that have 

being done to identify the impacts of online business among society. The re-

sults show the impact of online business on the aspect of small medium entre-

preneur, productivity and profitability, social media and customer satisfaction.   
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Introduction 

 
Nowadays, online business plays a major role within our society. Most of people 

are taking the opportunity to do online business generate new income and also to 

develop an existing business with the advanced technology. Online business give 

impact to our society. There are 4 impact of online business which is impact of online 

business on small medium entrepreneur, productivity and profitability, social media 

and customer satisfaction.  The authors which is Saridakis, et al., (2018), Jahanshahi, 

(2013), Savrul, (2014)  and Alzahrani (2019) are focus to impact on small medium 

entrepreneur. Meanwhile impact on impact on productivity and profitability focused 

by Yang, et.al.  (2017) Benitez et.al., (2018), Falk and Hagsten, (2015), Liu, et.al., ( 

2013). The others authors which is Yada and Rahman, (2018 ), Grizane & Jurgelane, 

(2016), Lin, (2018 ) focuses on social media and impact on customer satisfaction 

more focused by Sharma & Lijuan ( 2015), Choshin & Ghaffari, (2017), Nisar & 

Prabhakar, (2017),and Zhang, (2016).  

Online business is also known as e-commerce or e-business. Online business de-

fined as any kind of business activity including selling and buying or provided ser-

vices over the internet and use of computer systems to improve overall company 

efficiencies. (Oudan, 2010.) Today, the sophistication of technology stimulates the 

development of online business. This is because society is aware of the impact on 

online business. 

10 



The Impacts of Online Business Among Society  

 

Literature Review 

The impacts of online business 

 

Small medium entrepreneur (SME) 

According to Saridakis, et al., (2018), the authors studied the role of industry char-

acteristics portrayed by information intensity of value chain or product in the relation-

ship between the stages of E-commerce development and revenue growth  of small 

and medium-sized enterprises (SMEs). The authors found that profits with static and 

great for SMEs can be achieved by using their own website or social media platforms 

as a marketing. It takes into value chain information intensive and product infor-

mation intensive industries. However, the study by Jahanshahi, et.al.  (2013) is to find 

out the benefit of using e-commerce achieve by an Asian company. The authors found 

that costs such as marketing, advertising, transaction can be reduced and SMEs can 

propose and show its products to customers indirectly customers will know their 

business brand by using e-commerce. Meanwhile in the study by Savrul, et.al. (2014) 

the authors focused to examine the potential of e-commerce. The authors stated that 

the impact of e-commerce is to create a way to provide added value, new services and 

expand existing businesses to a higher level and to increase efficacy and according to 

Alzahrani (2019)  in his study focused to study the effect of e-commerce on business 

strategy, especially on small and medium enterprises (SMEs) in Saudi Arabia and 

explore the relationship between e-commerce and business strategy . In the finding he 

focused on business strategy which is e-commerce gives SMEs the opportunity to 

meet customer needs everywhere and this means that entrepreneur need to change the 

approaches of strategic managers and plans. So based on these studies, we can con-

clude that SMEs involving in e-commerce can get some impact such as a large of 

profit, can develop and expand their business and others. 

 

Productivity and profitability 

According to Yang, et.al.  (2017) in their study, is to study the relation of e-

commerce congestion effect, productivity effect and profit generation. The authors 

stated that firms can increase productivity by changing firm size even though tech-

nical efficiency has been improved. The authors also stated that high innovation and 

productivity capabilities are business firm’s business-to-consumer (B2C) than busi-

ness to business (B2B). Meanwhile in the study by Benitez et.al., (2018) the authors 

found e-commerce has a positive impact on operations. The authors stated leverage 

can be achieved due to the time and experience in developing their operational capa-

bilities. In this study, authors emphasized that with the web-based technology, it gives 

an impact on the firm to make real-time exchange and deliver accurate and timely 

information according to product demand. It provides great benefits to the firm 

through operational efficiency due to good management. The study more focused on 

operational efficiencies that the seller's ecommerce or firm can provide timely infor-

mation. e-commerce user allows for better execution in routine operations. In contrast 

according to Falk & Hagsten, (2015) in their study, the authors focused on examine 

patterns in electronic commerce (e-commerce) activities and their impact on labour 

productivity growth. The authors found e-commerce affects the growth of labour. 
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Most firms take the opportunity to use the website to promoting and selling their 

product with more success and achieving targets. Through e-commerce firms can 

achieve more profits. However according to Liu, et.al., (2013) in their study, focused 

examine the effect of e-commerce and R&D on productivity. The authors found in-

formation technology (IT) is a tool to increase productivity. By applying the system, it 

can increase productivity in e-commerce and R&D. R&D can be a basis for increas-

ing production and services. By applying e-commerce can reduce transaction costs 

that have an impact on improvement and productivity. So greater profits can be 

achieved. As conclusion, e-commerce affects the productivity of entrepreneurs as it 

allows for easier and more efficient of buying and selling process.  

 

Social media  

According to Yadav & Rahman, (2018 ) in their study, the authors focused to study 

the effect of social media as marketing activities especially on customer loyalty in e-

commerce scope and the found social media is an important platform in marketing. 

This shows that entrepreneur need to use it as a marketing tool to increase loyalty 

customers. where social media is one of the factors to attract customers. The purpose 

of e-commerce is to increase customer loyalty to the product or business. In contrast 

with the Grizane & Jurgelane, (2016), in their study focused to measure the social 

media impact on business evaluation. The result found that seller who is running e-

commerce by using social media as a platform, they can get impact or benefit where 

are they can provide information to deliver to the customers such as, price, size and 

others. Hence social media provides an opportunity for customers to know all the 

details of a product's information. Therefore, sellers should always update their ac-

counts to provide the latest information for their customers or public. However, in the 

study by Lin, (2018) his he focused to fill gap of urbanism. He stated focus on urban-

ism. Which is he introduced a social media application called taobao. it aims to de-

velop and expand the business of people in one village. This application is buyers and 

sellers to interact and share the information easily. He concluded that by applying this 

app it facilitates the business management. For conclusion with this online platform 

beneficial to buyers and sellers. Besides that, they can save time, communicate and 

conduct borderless and time-bound trading. 

 

Customers satisfaction 

According to Zhang, et.al. (2016) on their study is to study the outcome of e-

commerce on the demand. In their finding the authors found customers are more satis-

fied to buy through online because of commodity prices, which the price offered in e-

commerce is cheaper than at the shop. In terms of accessibility where buyers can ac-

cess every detail corner such as to obtain information. Meanwhile according to 

Choshin & Ghaffari, (2017), the authors focused to analyse the significant factors in 

online business. The authors found customers satisfaction in aspect of security of 

personal information. once entered data, the data is secured and does not leak to oth-

ers and in aspect of accessibility. The customers and seller easy to provide and re-

trieve the information. In contrast study by Nisar & Prabhakar, (2017) has show that 

the results are positive where e-commerce is a platform for customer to sort and gath-

er information and retrieve the opinion from other reviews before buy the products in 
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order suitable with the objective which is to examine customer satisfaction in e-

commerce. However according to Sharma & Lijuan ( 2015) in their study , to analyse  

service quality of e-commerce Websites in online platform and their contribution on 

e-business sales. The authors found that on a website that provides enough infor-

mation. The buyers will ensure sufficient information to attract customers and also 

offer them a better experience. Otherwise the customer is more satisfied as they can 

buy many items in a website by simply looking at all the information provided. This 

shows in one website they can access all things easier. As conclusion, customer satis-

faction is one of the impacts to measure the quality of the business and improve the 

service of a business. 

 In this research, the most previous study focuses on impact on small medium en-

trepreneur, productivity and probability also impact on customer satisfactions. How-

ever, limited study focuses to impact on social media. Therefore it is very important 

in the future to include all four impact on small medium entrepreneur (SME ), produc-

tivity and profitability , social media and customers satisfaction to evaluate the impact 

online business among entrepreneurs. 

 

 

Table 1. Analysis of Review 

 

Impact of 

     online   

business 

 

 

Authors  

Impact on small 

medium entrepre-

neur  

( SME ) 

Impact on produc-

tivity and profita-

bility  

Impact on 

social 

media  

Impact on cus-

tomers satisfac-

tion  

Yadav, & 

Rahman, Z. 

(2018). 

  ✓   

Saridakis, et al. 

( 2018 ) 
✓     

Yang, et.al. , 

(2017). 
 ✓    

Grizane, & 

Jurgelane 

(2016). 

  ✓   

Jahanshahi, 

et.al.  (2013). 
✓     

Benitez, et.al.  

(2018). 
 ✓    

Savrul, et.al.  

(2014). 
✓     
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Choshin, & 

Ghaffari (2017). 
   ✓  

Nisar & Prab-

hakar. (2017). 
   ✓  

Falk & Hagsten,  

(2015). 
 ✓    

Lin, (2018).   ✓   

Alzahrani, 

(2018) 
✓     

Liu, et.al 

.(2013) 
 ✓    

Sharma & Li-

juan (2015). 
   ✓  

 

Conclusion 

As a conclusion, we conclude that most of the previous study on the impact of 

online business focus on the impact on small medium entrepreneur (SME), 

productivity and profitability, social media and customers satisfaction. The study 

from the literature review that all four impact are important in order to evaluate the 

impact online business among society in order for them to improve their performance 

and to expand the business in future. 
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