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Abstract 
The aim of this research is to measure the impact of twitter towards knowledge sharing.  Twitter 
is a microblogging service that enables users to write and read status about anything they want 
to express or share, it can be a valuable or non-valuable messages. This paper proposes a 
framework the impact of twitter towards knowledge sharing. In order to achieve this objective, 
this research proposes a framework to identify the contribution and the influence of twitter 
towards knowledge sharing. As a result, the study reveals the positive impact of Twitter usage in 
knowledge sharing culture. 
Keywords: Social Media, Twitter, knowledge sharing, contribution, influences, information 
sharing. 
 
 

1. Introduction 
Nowadays, the usage of social media has been booming to people all around the 

world. Few instances are Facebook, Instagram, Tumblr, Snapchat, and Twitter. People 
used them because of their ability to connect and group people according to their 
respective interest. According to a report by Elisa Shearer and Jeffrey Gottfried, they 
found out that 67% of US citizen got their latest update on news from social media, 
which includes Facebook, Twitter and YouTube (Shearer and Gottfried, 2017). By 
sharing news, information can be delivered and shared to others. Therefore, knowledge 
sharing will definitely exist in some way with or without users’ conscience. 

Social media have gradually become important part of people’s in their daily 
routine. Since, numerous social media such as Twitter, Facebook, and Myspace have 
emerged in the world of communication that promising to enhance users satisfaction 
and experience by using an internet. According to Sakas (2016), a social media 
platform is a group of internet-based applications built on the ideological and 
technological foundations of Web 2.0 technology that allow the exchange and creation 
of user-generated content. Twitter is part of social media platform that have become 
popular among people. Based on Zimmer (2014), Twitter has 140-character, plain text 
messages (tweets) are relatively easy to process and store, and access to this stream 
of data and user account metadata is made available through Twitter’s own application 
programming interfaces (APIs) and related third-party services. Twitter is a 
microblogging service that enables users to write and read status about anything they 
want to express or share, it can be a valuable or non-valuable messages. An important 
information need to be understood and interpret correctly to ensure that it is not to be 
misunderstanding messages.   
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Knowledge sharing can be a process of sharing valuable information with other 
person by using a medium or verbal communication. Technologies have changed the 
method of sharing or transferring information from only a piece of paper to the text 
messaging. The changes give a huge transformation of sharing knowledge process into 
a simple way, fasten delivering the information, and information can be delivered at the 
right person and place. Nowadays, social media has born as a platform to knowledge 
sharing processes. As stated by Panihi (2012), the advent of new web technologies 
such as social web initiatives show that there are new opportunities to facilitate 
experiential knowledge sharing among people. Knowledge sharing also can be 
understand as delivery behaviour in individual where their obtain experience, 
knowledge, and skills from others. In this process, a good motivation must have in 
individual who contribute to the internal satisfaction, improve self-efficacy and enhance 
confident level to transfer, share, and present information to the other people that effect 
knowledge sharing.   

The aim of this study is to measure the impact of twitter towards knowledge 
sharing. In order to achieve this objective, this research proposes a framework to 
identify the contribution and the influence of twitter towards knowledge sharing. The 
remainder of this paper is organized as follows. Section 2 is literature review. Proposed 
framework is in Section 3. Final section contains some concluding remarks. 

 
 

2. Literature Review 
Social media can be simplified as an application based on web 2.0, where user 

can create a profile in order to connect with other individual or group online (Obar and 
Wildman, 2015). One of the examples of social media application is Twitter. Twitter is a 
form of microblog where you can express yourself through 140-character, retweet and 
like. Twitter can be classified as a one of huge influencer to the society. Since, people 
satisfy with the function and features of Twitter they will keep using this social media in 
any kind of activities and aspects. For example, Twitter has been used in the education 
purposes, promotional activity, research method, library promotional, and social 
interaction. From my research, to be truly affected, online learning must assist the social 
presence of learning process. Twitter could encourage free-flowing interactions of 
individual with the other persons. On the other hand, knowledge sharing is activities in 
which individuals make their own internally stored knowledge and/or external knowledge 
sources they have at their disposal accessible to others (Asterhan and Bouton, 2017). 
Both social media (Twitter) and knowledge sharing seem to complement each other in 
the new technological era. Hence, there are various contributions that they would give 
towards society include students and those who work in professional field. According to 
Sakas (2016), the advancement of social media platform and technology push new 
generation of information professional to boost their technological skills, as they are 
developing their know-how behavior. While Twitter as one of the social networking sites 
that has high popularity and rapid growth among people. So, it gives strong influences 
to the society. Obviously, a positive and negative impact can we see from the usage of 
the twitter but by understanding the positive impact could give user a good beneficial. 
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Despite the fact that there only a few of research focuses on this topic, somehow there 
is some related scholarly work that are notable discuss about this particular topic. 
Previous studies have found various contributions of social media and Twitter itself 
towards knowledge sharing. This study decided to focus on the contribution and the 
influence towards knowledge sharing. 
 
2.1 Contribution of social media towards knowledge sharing 

For the time being, social media is one of the most used applications for people 
in the world in order to share information, which will directly contribute to their academic 
performance positively. This statement was supported by a research done by (Eid and 
Al-Jabri, 2016) on students in university in Saudi Arabia. They found out that majority of 
the students commonly use social media in order to chat and do online group 
discussion, especially via WhatsApp and Facebook. Hence, they assume that both of 
the actions might lead to increased academic performance as it contributes to 
information and knowledge sharing. Supported by a research made by (Lu, Hao, and 
Jing, 2016), they found out that students in Hong Kong were more likely to share and 
consume social media content and information outside of school due to the time 
constraint and weak internet connection. Yet, more content was created during school 
time as students might be asked by their teachers to do so.  

Although social media gives us variety of ways to share information and 
knowledge, it can also affect students’ academic performance negatively. (Ali, 2017) 
concluded that social media can still be a source of distraction towards students as it 
affected their studies. He found out that only 7 out of 47 students frequently used their 
social media in order to search information as they were more invested in entertainment 
and socializing. This is statement is further supported by (Kolokytha, 2015). He argued 
that 17.5% out of a 100 student from department of Accounting and Finance of EMT 
would pay attention to social media notification, which ultimately caused an interruption 
during their studies. Besides that, they also ignored the possibility that social media can 
be part of learning tool under educator’s guidance.  

While they rarely admit as much, people often take for granted that social media 
is also useful as a help to improve work performance among employee, in order for 
knowledge to flawlessly transfer from one person to another. (Cao, 2016) suggested 
that work performance among employee may further improved when the usage of social 
media is involved. From their research, they found out that social media help to support 
social capital, which allowed knowledge transfer to happen. In short, work performance 
among employee was further developed. As a matter of fact, (Wu, Li, and Chang,  
2016) also supported this view by pointing out that social media gave great help in order 
for employee to improve their creative performance as there is information exchange. 
As a result, it undoubtedly acted as an aid to increase their work performance. On the 
other hand, a research done by (Panahi, Watson, and Partridge, 2015) proved that 
social media gave great contribution to encourage tacit knowledge sharing among 
medical practitioners. They found out that the physicians that they interviewed used 
social media as a platform to socialize, networking, practice and share knowledge to 
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others. Hence, it gives me impression that social media ultimately help them in order to 
improve work performance. 

Despite the fact that the statement from the first paragraph may be true, there 
are still organizations that do not allow their employee to use social media application 
during work time. As stated by (Gaál, 2015), the found out from their research that 
organizations in Hungary do not allow the usage of social media externally, as they 
were afraid of potential misuse and possible risk. It is stated that there was high 
possibility that the people in the organization were unaware that social media can be 
platform form information to transfer. However, their result also shown that there were 
high amount of usage when the employees were allowed to use the application.  

Based on the previous study, another notable contribution of social media 
towards knowledge sharing is in terms of business performance. According to Okazaki, 
Andreu, and Campo, (2016) they agreed that knowledge sharing through social media 
will enable tourism business to continue grow further. From their research, they found 
out that the travel related experience that user had shared in Facebook and TripAdvisor 
would assist tourism agency to supplement their services. Meanwhile, (Panahi, Watson, 
and Partridge, 2016) argued that sharing tacit knowledge in social media would help 
physician to further increase the understanding of public, regarding healthcare. 
Consequently, healthcare industry would be able to develop and keep up with latest 
technological development. 

 
 

Table 1. Analysis of Review: Contribution of social media towards knowledge sharing. 
 
 

 Academic 
performance 

Work  
performance 

Business 
performance 

Gaál, (2015).  
 

 /  

Eid, & Al-Jabri, 
(2016). 

/   

Lu et al. , (2016). /   

Panahi et al., (2016).  / / 

Cao, (2016)  /  

Ali, (2016). /   

Kolokytha, (2015). /   

Wu et al., (2016).  /  

Okazaki et al., (2016)   / 

 
 
2.2 Influence of Twitter towards knowledge sharing 

Many researcher has agree Twitter can help in education purposes whether it 
used by a student or educator. As stated by Hull (2017), teacher can used twitter to 
remind their student of assignments and quizzes. Students and teachers can also 
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retweet materials, share links, or ask relevant questions to their classmates. By using 
Twitter, student and teacher can get to know each other not only discuss about 
assignment but also teacher can be as a counselor to the student that needs an opinion 
and advices. In recent years, social media as twitter has been used in teaching in higher 
education involve 16-24 years of students who have grown up with digital technology 
(Bober, 2014) while as stated by Vassilakaki (2015), Twitter has been regularly used by 
students’ from primary and secondary school homework and assignments. It is show 
that, twitter is widely used school and university education purposes.  

In addition, with a tweet teacher can provide feedback to the entire class about 
upcoming quiz or contact student with direct message to provide feedback on student 
participation and class assignment. Twitter can be a way of integrating different learning 
styles with both students and teachers sharing ideas, experiences, and research 
through audio files, text, video, and photos (Hull, 2017). Other than that, Twitter usage 
will be greater for more experienced users because Twitter is able to fulfill user’s 
specific needs and also it offers twitter users an avenue to have fun and pleasure, share 
opinion and thought freely and irrespective of their experiences for education (Ibrahim M 
Al-Jabri, 2015). This is because user experiences also considered being one of the 
main factors explaining the internet usage by seeing they used the system in a more 
depth way means they can used all the Twitter features ethically. While the other 
researcher said that educator might use twitter to interpret new policies and curricula of 
their school or do a development practices by involving student data (Cho, 2016). This 
platform of social media (Twitter) highly used in education because survey found that 
faculty members, not only student have an optimistic opinions of Twitter use a way of 
improving the learning experiences. Other than that, users will experience fun and 
excitement when using this social media (Twitter).   

While Twitter is often considered purely a platform for sharing simple status and 
involve in communication process, it can be part of the essential thing in people life 
(Zimmer, 2014). Communication can be understood as a process of exchange 
information between two people. It can be seen while people using a twitter such as 
stated by Hull (2017), educator should use social media to reach students where they 
are. So, teacher and professors can use Twitter to communicate directly with their 
students to show their efforts in creating interest and discussion environment within a 
class. That point also can be supported by the other researcher, Bober (2014) 
educational uses of Twitter include teacher to students communication such as setting 
assignment, posting course-related information of links, sending reminders and event 
announcement, organizing activities, providing personal and academic support. 
According to Ibrahim M Al-Jabri (2015), Twitter is one of the social sites and its primary 
purpose is to facilitate contact with other individuals, which indicates the need for 
service providers (Twitter developer) to create greater social and emotional values for 
users.  

This social media which is twitter not only dominant used by the teenagers, 
students, and office workers but also has been used by the households. As stated by 
the Bober (2014), based on her research stated that internet usage in the UK relatively 
high with the 80 percent of households that are connected to the internet while only 9 
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percent of UK adults use Twitter to communicate with their friends and family. It is show 
that, households usually not doing any specific works is a permanent use of Twitter 
because they not only communicate with friends or family but use as a tool to watch 
interesting posting from others, reading latest news every day, and following interacting 
programme via smartphone is much more convenient while they doing house chores. 
As with stated by Vassilakaki (2015), suggested library to use Twitter to change the way 
they exchanges messages because twitter could be a tool to deliver technology news 
and engage in interaction with library user. Todays, there are some many virtual 
libraries that were developing to support the technology transformation in order to 
ensure the information transfer effectively and efficiently. This issue also mentioned by 
P. Sakas (2016) the ultimate goal of the implementation of Twitter usage in the library 
operation is to create a community reaching the library services and maintain the 
communication channels between the followers and the library. This is proving the fact 
that there is a great opportunity to approach the library audience or user through a 
social media.    

The present study presents about the connection of Twitter with social interaction 
of people. According to Vassilakaki (2015), the social site networking such as twitter 
and Facebook aim to connect people of diverse groups from around the world in real-
time. Since twitter is widely used by the people, it does not have any border for people 
to connect with the other person in anytime, anywhere, and anyone. As with the findings 
from a research by Ibrahim M Al-Jabri (2015), the Saudi user are motivated to use 
social media (Twitter) for their social interaction, self-indulgent benefits, and for the 
freedom to express oneself that offer by the twitter services. But through the 
enhancement of the privacy and security measures, users are more freely to share and 
interact with other on every subject include religion, minority, personal interest, and 
others relevant things. Meanwhile, social constructivism promotes the importance of the 
student being involved actively in constructing knowledge and learning process. As 
stated by the Hull (2017), internal development can only occurred when students “is 
interact with people in their environment and in cooperate with peers”. It shows that, 
students should participate in classroom itself by doing a study group, workgroup, or 
discussion session with their friends. Twitter gas been used as part of the course design 
to support active learning by social constructivism and progressive education in school 
or university. 

An interview with regular tweeter is made and stated that they put an effort to 
watch the live show and referred as a social events that they could share vie Twitter 
(Bober,2014), means user can share their interest about the live show or program as to 
socialize with other twitter users. Additionally, people not only make an interaction with 
their friends and families but also with the celebrity since the entertainment industry 
growing rapidly. Based on the research by Chen (2015), found the positive tweets by 
the celebrity with high number of followers show it can influence people behavior since 
celebrity known as public figure. Thus, the prosocial celebrities were viewed as reliable 
source and it make people likely to build stronger social identification   and online 
relationship with other. Instead, integrate user with local and international community, 
also increase social and intellectual integration globally. Similarly to the interaction 
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between students and teachers, Hull (2017) stated that using the social media (twitter) 
in teaching process means teacher try to implement new strategies for their own 
benefits such as having online discussion, sharing of personal experience and valuable 
information. In brief, twitter not only for expressing and enjoying oneself, but also act as 
a forum for social interaction benefits and self-presentation that the service provider the 
Twitter developer presents to their users. 

Twitter represents a relative new social media channel compare to Facebook that 
is use to connect with social relations and make this platform for changing their 
knowledge with other people (Chen, 2015). Knowledge sharing does not have any 
border so people should take this opportunity to make this as limitless activity. 
According to the Bober (2014), social media which is twitter can be seen as 
empowering ordinary people who have the opportunity to create content and get their 
opinion heard by the Twitter users. But they must remember posting their own opinion 
should be ethically and not to talk something that can be an issue. To support 
knowledge exchange among twitter user each of them must posting valuable and 
meaningful information. As stated by Hull (20170, Twitter help students as they prepare 
to enter their future careers since employees in many industries need their workers to 
be well-versed in social media skill to interact with other. And indeed, the information 
should be keep up-to-date to avoid information inaccurate and incomplete.  

Cho (2016) found that technology will help educators exchange knowledge, 
improve practices, and reflects about work. Twitter can be used to share resources, 
follow researcher and leaders in a field of study by letting the knowledge be seen as 
dynamic rather than on the fived material such as the books, journals and newspapers. 
Likewise stated by Ibrahim M Al-Jabri (2015), twitter focused on sharing opinions and 
important breaking news. This is because some news not written in newspaper so by 
reading posting in twitter people can also knew the latest issues or news whether in our 
county or international news. Furthermore, administrators will share some formal 
knowledge relevant to their jobs or other topic related to their professional works (Cho, 
2016). This is because they been enthusiastic about twitter as a source of the 
professional learning also help to widen their knowledge among administrators. 
 

Table 2. Analysis of Review: Influence of Twitter towards knowledge sharing. 
 

Author 
Education 
Purposes 

Communication 
Social 

interaction 
Knowledge 
exchange 

Bober (2014) / / / / 

Vassilakaki 
&Garoufallou 
(2015) 

/ / /  

Zimmer & 
Proferes (2014) 

 /   

Al-Jabri & Ndubisi / / / / 



                                                                                                  

 

researchhub.uitm.edu.my 

8 
 

RESEARCH HUB                                                                                                                      
Volume 4 Issue 4 (2018)                                                                                                                                    

ISSN: 2180-0065   
 

(2015) 

Cho (2016) /   / 

Hull & Dodd 
(2017) 

/ / / / 

Sakas & Sarlis 
(2016) 

 /   

Chen (2015)   / / 

 
 
 
3. Proposed Framework 

 
Figure 1 show the framework about the impact of Twitter towards knowledge 

sharing has two variables which are focus on contribution and the influence. There are 
two types of variables involving in this framework which is independent variables and 
dependent variables. Independent variable is the impact of Twitter towards knowledge 
sharing and dependent is both component which are contribution and influence. For the 
contribution, it focuses on the academic performance, work performance, and business 
performance. For the influence, it focused on the education purposes, communication, 
social interaction, and knowledge exchange. This study expected to see the benefit of 
Twitter usage towards knowledge sharing. 
 

 
 

 
Figure 1. Proposed research framework. 

 

The impact of Twitter 
towards knowledge 

sharing 

Contribution 

Academic 
performance 

Work performance 

Business 
performance 

Influence 

Education 
purposes 

Communication 

Social interaction 

Knowledge 
exchange Independent Variable Dependent Variable 
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4. Conclusions 
 

With all things considered, it is approved that social media (Twitter) give plenty of 
contributions and influence towards knowledge sharing. One of the contributions is 
leaning towards academic performance. Students especially, get lots of advantages 
when they managed to exchange useful information among each other when social 
media application was implemented in their studies. Other than academic performance, 
social media managed to contribute impressive work performance towards knowledge 
management. Employee got to accomplished various type of achievement while 
applying social media in their daily job. Apart from academic and work performance, 
another contribution that involved in this critical analysis is business performance. All of 
the information gain in the social media will enable business industry to improve their 
strategy to attract consumer.   

In addition, Twitter may influence an individual, society and worldwide user in 
education purposes, communication, social interaction and knowledge exchanging. As 
mention by Chen (2015), twitter is individualistic and communal, banal and reflective, as 
well as local and global. In some situation, Twitter may help get an idea, solve a 
problem, or even as information sharing platform. These studies also demonstrate 
Twitter which is one of the social media platform as a valuable tools not only to be used 
as a usually tools but it bring to the optimistic advantages. However, it is great if there 
will be more research on the contributions and influences of social media (Twitter) 
towards knowledge to fill the gaps in the future. The outcomes of the research are very 
import, so that it will bring better solution and new ideas will be generated. 

The result of this study will greatly benefit those who use twitter in their daily life, 
especially students, educator and professionals. Professionals will be able to use this 
platform to further share their knowledge and information to society. Not only that, they 
will be able to give great contributions to others, especially in terms of latest studies in 
their respective field. On the other hand, students will be able to absorb positive 
influence from all the knowledge that they gain from the particular social media platform. 
Hence, it will beat the perception that using twitter is a waste of time. This study will also 
give advantages to the educators. They will be able to connect to other educator and 
share their opinion on similar interest. 
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