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Abstract. This study aim to evaluate the effect of television pro-

gramming and advertising among children. There is a huge effect of 

television to the young children. There are many previous studies that 

have being done to identify the effect of television. The result show 

that the most previous studies stated that the effect of television is 

children behavior and development skill among young children.   
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Introduction 
 

Based on previous studies, there are so many research that have being done from 

other researcher about the effect of television programming and advertising toward 

children in their daily life (Emami & Tobstein, 2013). According to Nasar & Zien 

(2012), the effect of television’s advertising will affect the behavior among young 

children. Children behavior can be changes whatever they watch and heard including 

unhappiness, parent-child conflicts and elsewhere. The effect of television advertising 

on children also will be effected to children’s quality time to sleep (Brockman et.al, 

2015). When they watch too much television in night, they have not enough time to 

sleep and their bodies cannot give enough energy to do the activities in their daily life. 

According to Emami & Tobstein (2013), in their studies the effect of television adver-

tising to children obesity because of the promotion of potentially unhealthy food. 

There are not only a bad effect of television but also some of the previous studies also 

give a good effect of television programming and advertising, which is by watching 

television can develop their skill and gain a knowledge (Lina et al,2014).  The pur-

pose of this study is to identify the effect of television’s programming and advertising 

toward children in their daily life. This research also to identify about five main as-

pect of the effect of television.  
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Children’s behavior  

Watching television is the first activities that children do after finish their school. 

They often spend a lot of time by watching the television. When the always watch the 

television, the parents can see the different behavior of children according the pro-

gram or channel on the television they watch. Programming and advertising can influ-

ent children’s behavior whether it good or bad. According to  Nassar & Zien (2012), 

from their finding that are negative effects of advertising lead to major  social and 

behavioral problems in children for example like physical and verbal violence, mate-

rialism and other “values issues” identified by their parents. This problem will be 

more serious if their parents ignore about this problem so that it can give a negative 

effect to children in future.  However, according to Ansari & Crosnoe (2015), in their 

research about how much children watch the television is really about parental behav-

ior and parental behavior is not a decontextualized unidirectional path from parents to 

their children. The parents play the important role to develop their children and their 

also know how to manage that kind of thing. In their final finding stated that children 

in age 4 year old mostly is hyperactive and the effect of watching the television over 

the ensuing year will change their behavior. The education from home also important 

to build their children’s behavior rather than at school. This study found that the effect 

of television programming and advertising will give a negative behavior to the chil-

dren in their daily life. 

 

Children’s quality of sleep  

Most of the children nowadays already know how to use a technology and the easi-

ly can accept whatever they see and heard. For children, the television, smartphone or 

any electronic is available to them and prefer to play with that devices every time.  

Children watch the television every time and some of them have their own television 

in bedroom so that they can watch until the midnight. Based on previous study by 

Brickmann et al (2015), most of the children nowadays, they watch the television 

before they going to sleep or during the midnight every day. Because of that, televi-

sion may effect on the quality of sleep.  When they stand overnight for watching the 

television, they did not have enough energy to do their activities in the morning. They 

easily get tired and fever. From the finding, the total sleep time and total TV viewing 

time were not different between groups and children with television in their bedroom 

showed significantly higher score in the sleep terrors, sleep talking, and nightmares. 

However, according to Chongsuvivatwong (2013), in their finding, they mention that 

children who watch the television more than 2 hour a day might be unhealthy. When 

they watch the television more than 2 or 3 hours, their health will be effected such as, 

affect their eyes, so that they cannot able to see clearly. As a parents, they should 

control their children and give them a limit time during watching the television espe-

cially in night. 2 hours is enough to young children to watch their favorite channel. In 
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this study, from previous studies the effect of TV advertising can cause the bad effect 

to the children’s quality sleep and their bodies. 

 

Risk for children obesity  

The advertising and promotion of unhealthy beverage product and food in mass 

media especially on television like fast food and junk food is now widely recognized 

as a significant risk factor for children obesity in all the countries around the world. 

This problem become serious because some of their parents always buy a lot of junk 

food for their student. In average 3 or 4 year old, they already eat junk food and fast 

food like MC Donald, KFC and so on. Some of the previous studies already mention 

that unhealthy food can cause obesity. According to Emami & Lobstein (2013), ad-

vertising and promotional marketing of food and beverages have a sufficient negative 

effect on children’s diets to merit action. Private companies or sector should promote 

heathy food to the society especially for children in accordance with national guide-

lines and international standard to encourage the young children have their healthy 

diet. For example, Australian fast food companies only promote a healthy food and 

beverages to children under age 14 years old. However, according to Uribe & Garcia 

(2014), in their finding show that the effect of unhealthy food brand placement on 

children across different age groups. Television’s advertising is a medium and promo-

tional tool and also a main source of commercial messages to the young children. 

Some of the private sector who are produce the unhealthy food are targeted at young 

children. The World Health Organization (WHO) stated that children obesity is a 

serious problem and it is increase every day. In every countries around the world. In 

this study, can concluded that, the promotion of unhealthy food and beverage on tele-

vision can give negative effect to the young children. 

 

Development skill among children  

In era technologies, children have more time to access to media via smartphone, 

computer, television and other electronic devices. They spend more time watching 

television and they spend less time on playing outsider with their friends. According 

to Lina et.al (2014), in their finding, by watching the television’s programming, 

young children can develop their skill such as they can improve their language and 

also can gain a new knowledge. Television viewing is a common types of media use 

among young children to learn something new. Parents also need to supervise and 

guide children’s media usage, which is the content should be explaining and discuss-

ing by the so that they can learn in different ways (Sin, 2017). Parent also need to 

share media experiences without involving media-related discussion. This method 

very useful to young children to gain the knowledge.  However, according to Nicolini 

et.al (2017) has stated that by watching the television’s programming, children can 

improve their skill, knowledge and also their vocabulary. That’s how they grow. In 

other previous studies found that the children influent to fantastical events in televi-

sion increasingly (Li et.al, 2015). Young children learn how to develop the character 

in reality life and they can also learn from the moral value of that stories. There are 

many studies that have been done from the different researchers and in their finding 

31 



The Effect of Television’s Programming and Advertising Toward Children 

stated that the positive effect show how television’s programming and advertising can 

develop skills and knowledge among young people.   

Table 1 show that the analysis of review from the previous studies about the effect 

of television’s programming and advertising toward children in their daily life. Based 

on the study, most if the research discussed about behavior children and developmen-

tal skill among young children. Meanwhile, the limited discussed is children’s quality 

of sleep and risk for children obesity. 

 

 

Table 1. Analysis of Review 

 

 

Author Children’s 

behavior  

 

Children’s 

quality of 

sleep 

Risk for 

children 

obesity 

 

Development 

skill among 

young chil-

dren 

Nassar & Zein (2012) /    

Brockmann et al. (2015) 

 

 /   

Li et al. (2015)    / 

Ansari & Crosnoe 

(2015)  

/    

Intusoma et al, (2013)  /   

Opree et al,  /    

Jans et al, (2017)    / 

Emami & Lobstein 

(2013) 

  /  

Alexander et al, (2018)  /   

Lina et al, (2014)   /  

Pempek et al, (2014) /    

Nicolini et al, (2017)    / 

Shin, (2017) /   / 

Huber et al, (2017)    / 

Uribe & Garcia (2014)   /  
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Conclusion 

As a conclusion, there are a several of previous studies talking about the effect of 

television’ programming and advertising among children. Actually television pro-

gramming or advertising give a good effect to young children because from that, they 

can learn many thing in different method. For example, from the variety show, they 

can learn and gain their knowledge about other countries. But, as a parent, they need 

to guide and control their children by watching the television. Make sure, they can 

balance their study with entertainment. Parent also can teach them what the content in 

that show about. In this era, children need to have extra learning to gain their 

knowledge at school and home.   
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